Background

Over the last 12 years, the PAMJ has grown to become the most
influential medical journal and publisher in Africa. Since 2008, we
received more than 39,000 manuscripts, with an average of 1000
manuscripts published every year from all over Africa and beyond.

PAMJ ECOSYSTEM

The largest in Africa, with close to 150,000 contributing authors, 7000
reviewers, and 14,000 monthly visitors, mostly (89%) from Africa.

www.panafrican-med-journal.com
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Our readership includes clinicians, practicing physicians, public
health professionals and other health-allied professionals.
53.4% According to Google Analytics, close to 14,000 users visit our
website every month (80% < 45 years, 53% male). In Africa, the
top 10 countries in terms of user access are: (in decreasing

46.6% order)
Morroco, Nigeria, Tunisia, Ethiopia, Cameroon,
Ghana, Congo, Algeria, Kenya & South Africa
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GLOBAL WEBSITE USERS
AND NEW USERS

PER CONTINENT - JANUARY
2022 TO JUNE 2022

Acquisition

Continent

New
Users

1. Africa 25454 | 22,998

(45.89%) |  (44.45%)

2. Asia 14,302 13,534
(25.78%) |  (26.16%)

3. Europe 7,802 7,448
’ (14.07%) |  (14.39%)
4. Americas 7,124 6,984
(12.84% |  (13.50%

5. (notset) 422 420
(0.94% (1.00%)

6. Oceania 264 258
(0.48%) (0.50%)
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PAMJ Advertising opportunities

Net rental
cost (SUS
per month)

Main page Ads are viewed from all
Top-banner 700 x 110 px, no and all locations
border, PNG only published Ads are restricted
articles geographically
! Adds are viewed from all
Squate banner 365 x 230 px, no Main location
border, PNG only page only Ads are restricted
geographically

Technical specifications

File types Maximum weight Minimum resolution
JPG, GIF, PNG 150k 75dpi
ALT TEXT This is the text displayed when an ad banner loads or when the user
hovers over the ad banner. Example: Paid for by XXX
AUDIO Audio files are not permitted
ANIMATION For animated ads, only animated gifs are permitted. Ads may loop at a

maximum of 15 seconds and 18 frames/second

ADS PER BANNER Only one product/job/event announcement per banner permitted

ART DEADLINE: seven (7) days prior to start date

REQUIREMENTS FOR ACCEPTANCE OF ADVERTISING
All advertising is subject to PAMJ approval. PAMJ reserves the right to remove any ad it deems is or may be inaccurate, misleading,
defamatory or otherwise contrary to the rights of PAMJ or third parties.

TERMS OF PAYMENT

Payment should be made before the ad is posted online; longer terms can be agreed upon for ads duration of more than 3 months. All
payments are in US Dollars. The number of payment options available for our clients include: wire transfer, check and credit card.
Cancellation of the ads must be in writing.

OTHER SPONSORSHIP OPPORTUNITIES WITH PAMJ
PAMJ can partner with organizations, firms for various activities. Training and capacity building in scientific writing through the PAM)J
Capacity Building Initiative. Join workshops have been organized in South Africa, Ghana, Kenya, Uganda, Ethiopia

Training and capacity building in scientific writing Joint Prices and Awards (Best thesis, best abstract, Best Oral
through the PAMJ Capacity Building Initiative. Join Presentation, Best Poster, Best Case Report)

workshops have begn Qrganized in South Africa, Ghana, Case reports Grand-Rounds in

Kenya, Uganda, Ethiopia hospitals and faculties

Advertising and sales: Mariette GaelleManifo sales-service@panafrican-med-journal.com

For joint activities with PAMJ, contact: sales-service@panafrican-med-journal.com

Kenya Headquarters Cameroon Office Uganda Office
Park Suite Building, off Techno Park Building, African Field Epidemiology network,
Parkland Road, Nairobi, Nouvelle Route Essos, Wings B & C, Ground Floor, Lugogo

PO BOX 38583, Nairobi. Yaoundé House, Plot 42, Lugogo By-pass, Kampala




